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Abstract 
There are three objectives in this study, 1) to study the behaviour and needs of Middle Eastern tourists for health 
tourism, 2) to study elements of health tourism for Middle Eastern tourists, and 3) to study guidelines on health 
tourism management for Middle Eastern tourists. The sample in this study is 400 Middle Eastern tourists, and 10 
government staff. The research tools used were questionnaires and interviews. The study found that the Middle 
Eastern tourists have high needs in health  tourism which are as follows: 1) fair prices 2) embedding intensity 3) 
aromatherapy IP terminals 4) souvenirs for home, and 5) public transportation.  Following the average analysis (t-
test), it revealed that these aspects have a statistical difference of 0.05 between the sexes with regard to health 
tourism. Moreover, seven aspects that have a significant statistical difference at 0.05 were age, education, income, 
occupation, status, experience and nationality with regards to health tourism.  According to the study, indicators 
which were claimed to assist in managing health tourism include; 1) variety of activities 2) Islam friendly 
accommodation 3) public transport 4) promotion of health tourism 5) access to prayer rooms 6) access to health 
tourism information, and 7) fair price of souvenirs.  Furthermore, guidelines on health tourism management for 
Middle Eastern tourists in Phuket Province include; 1) Tourism Authority of Thailand and travel agency should be 
given more variety, especially the health based activities. 2) Sub-district administrative organization should have 
measures in place that harmonize with the Middle Eastern tourists’ needs. 3) Tourism Authority of Thailand should 
be studied in order to persuade Middle Eastern tourists to buy more souvenirs from the tourist attractions. 4) 
Thailand Government should be supported in arranging accommodation to be in line with Islamic principles. 5) Sub-
district administrative organization have to arranged places for Middle Eastern tourists to praying particularly for 
ladies.  6) Thailand Government should inform the tourists from the Middle Eastern countries about activities 
involved in health tourism in Phuket. 7) Sub-district administrative organization should be executed in order to 
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make all tourists feel safe, and also to protect them from being taken advantage of with regards to hiked prices. 
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1. Introduction 
Recently, the health tourism industry has been steadily growing in Thailand, even competing with neighboring 
countries such as Singapore and Malaysia4. This is due to Thailand having the advantage of strength on the service 
side of operations. For example, being gentle and mild with patients, this creates a good impression for those who 
use the service2. The target consumer of health tourism in Thailand is the Middle Eastern tourist market. They have 
high purchasing power. Therefore, Thailand will be encouraging more and more Middle Eastern tourists to travel to 
Thailand, therefore it is necessary to prepare the destinations for Middle  Eastern  tourists. Middle  Eastern tourists 
in Thailand equate to 3.02% 1 of the total number of tourists. A survey of  needs of the Middle Eastern tourists found 
that most  Middle  Eastern tourists need health services such as Thailand’s traditional health remedies, cosmetic 
spas, and beauty therapy. These are the services that tourists  arrange themselves, so lower prices and convenience 
in accessing these services particularly traditional Thai massage which is well known throughout the World2. 
To recognize the importance of managed health tourism in Thailand for Middle Eastern tourists, the researchers 
have studied guidelines on health tourism management for Middle Eastern tourists in Phuket province.  This study 
will approach the development of the tourism industry in Thailand and increase the competitiveness of the tourism 
industry on the global market. 
 
2. Literature Review 
2.1 The concept of management 
   3 The concept of management mentions that the management must consist of 2 or more people in the organization  
collaborating with each other in order to achieve the stated objectives. The executive is a person who manages 
resources, which are people, money, materials and methods so as to achieve the objectives focusing on utilizing 
resources efficiency.   
 
2.2 Concept of health tourism  
    
Health tourism means travelling or sightseeing at tourist attractions (natural attractions, and cultural attractions). 
The objectives are, 1) to study the ways of life of the native population and to relax at the beautiful natural 
locations, and 2) to partake in activities for health and treatment4. 
2.2.1 Types of health tourism 
 Health  tourism  is divided into 2 main types5, which are health promotion tourism and health healing tourism. 
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2.2.2 Model of health tourism management 
There is a model of health tourism management, which has a variety of activities for health promotion tourism in 
Thailand including;6 1) Thai traditional medical tours, 2) Herbal food tours, 3) local herbal medicine tours, 4) 
natural agriculture tours, 5) hot spring tours, 6) meditation training & meditation therapy tours, and 7) tours around 
the natural habitat. 
2.2.3 The elements of tourist attractions  
 Tourist attractions are the places of interest for all travellers. They consist of a combination of many elements. 
Tourist attractions comprise of 4 basic elements, which are; attractions, facilities, transportation and hospitality7. 
2.3 The needs theory  
The needs theory was developed by Abrahum Maslow,a psychologist at Brandeis University. The theory is well 
known by many, explaining that the needs of people can be sorted from the basic level to the highest level8. There 
are three main points of importance  for the conceptual framework of this theory including; 1) people are creatures 
which have requirements. The needs have an influence on motivation towards people’s behavior. 2) The needs of 
people are sorted from the most important of the basic needs to the most complex needs. 3) When the low level 
needs are well responded to, people will then progress onwards to try and achieve the higher level needs 9. 
2.4 Tourist Behavior  
 The field of consumer behavior is a recent and young discipline which has been formed by contributions from many 
other disciplines such as sociology and economics in order to understand the way that consumers behave; tourists 
being one type of consumer.  It focuses on individuals making decisions about the use of their available resources 
(time, money and effort) in the purchase of goods and services related to consumption10. There are five stages of 
decision making: 1) need recognition, 2) information search and information acquisition, 3) evaluation of 
alternatives, which involves rating of options and leads to the formation of preferences and the formation of 
behavioral intentions, 4) actual purchase and consumption decisions, and 5) post-purchase behavior11.  However, 
these five stages of consumer behavior can be regrouped into three categories, which are; before purchase and 
consumption, during purchase and consumption, and after purchase and consumption12. 
3. Research Methodology 
3.1 Population & Sampling 
The population used in this study are the tourists from the Middle Eastern countries. Due to the fact that the 
population number cannot be stated with certainty, the researcher will thus use calculations in order to find out the 
sampling size13. Convenience sampling was utilized for the qualitative data, with the sampling of 400 respondents. 
The population in this study are the government officers concerned with tourism, the officers from the sub-district 
administrative organization, tour guides, entrepreneurs of health tourism, officers from the Islamic council of 
Phuket, and  tourists from the Middle Eastern countries. 
3.2 Data Collection  
  There shall be four research tools, which will be used in this research; questionnaires, in-depth interviews, 
statistical analysis program and qualitative data analysis (Content analysis). 
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4. Result 
 
The study of tourist behavior and tourist needs in health tourism for the tourists from the Middle East countries in 
Phuket, Thailand. The results of the study found that most tourists are Turkish accounting for 12.5% of the total. 
Most of them are male (65.0%) aged between 25 and 35 years old. The Turkish tourists who work as employees 
accounted for 52.5%, with their monthly salaries from 2000 to 3000 dollars. 45.0% of them are married with work 
experience between 5 and 10 years. The analysis of tourist behavior from the Middle Eastern countries in health 
tourism in Phuket found that the frequency visiting Phuket from 1 to 10 times who are male accounted for 100% 
of the total. 
 
 The percentage of male tourists visiting Phuket to have a traditional Thai massage is 46.15%. A large percentage 
of tourists (32.26%) visit Phuket for the many interesting activities. The tourists travelling in Phuket by purchasing 
package tours accounted for 57.69%.  The percentage of the tourists visiting Phuket with their families is at 
46.15%. The percentage of tourists who stay at hotels accounted for 80.77%. The duration of time the tourists 
spend travelling  in Phuket between1-50 days is at 88.45%. Expenditure between 1000 and 2000 dollars is the 
most common expenditure which  accounted for 26.92% of the total.  
 
 The analysis of the tourist needs and tourist suggestions from the Middle Eastern countries toward to health 
tourism in Phuket, Thailand  includes;1) Price factors, Middle Eastern tourists give high priority to the needs of 
promotional factors  2) Medical service factors, tourists from Middle Eastern countries place high levels of 
importance on acupuncture. 3) Health massage service factors, tourists from the countries of the Middle East give 
precedence to aromatherapy massages. 4) Souvenir factors, Middle Eastern tourists place importance on the need 
for home decor products. 5) Public transportation factors, tourists from Middle Eastern countries give high priority 
to the buses and public transport systems. 
 
4.1Hypothesis test.  
     
The hypothesis of the demographic data associated with the need of the tourist from Middle Eastern countries 
toward health tourism in Phuket, Thailand can be summarized through the results of analysis as the following. 
Initially, the difference of gender influences the needs in health tourism, does not differ at a significant level of 
0.5, even the for the need of price, which does not differ either, at the significant level of 0.5. Additionally, age, 
education level, income, occupation, marital status, work experience and nationality have similar needs in health 
tourism, this, again does not differ significantly being at a level of 0.5. 
 
4.2 Elements of health tourism for the Middle Eastern tourists visiting Phuket, Thailand  
 
 In-depth interviews were utilized by the researcher in order to study the tourist management elements in health 
tourism in Phuket. The tourists are from Syria, Jordan, Egypt, and the United Arab Emirate. The researcher will 
interview the government officers involved in tourism, the executive of the Sub-district Administrative 
Organization in Phuket,  entrepreneurs in the area of health tourism and the officer of the Islamic council of 
Phuket. The results were as follows: 
Attractions                        
Tourists visit Phuket because it is a popular destination that attracts tourists from all over the World. It is suggested 
that a variety of activities associated with health tourism should be arranged for the tourists, which should be in the 
form of health care packages related to physical health, peace of mind, and emotion. The type of activities must be 
concerned with accommodation arrangements, food and environment, which should be in line with Islamic 
principles.   
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Facilities 
 
Most Middle Eastern tourists prefer to stay in hotels rather than in any other types of accommodation. Thus, it is 
recommended that the hotels should be located in a safe environment without pollution. Moreover, a place for 
prayer should be provided with a sign of Qibla direction, (The direction of Mecca – to the west of Thailand). 
Furthermore, pets should not be allowed in the hotel area. In addition, the toilets for ladies and gentlemen should be 
separated with the use of a toilet hose provided inside. Apart from that, hair dryers should be provided, beds and 
toilets should be put in the right position, which do not turn towards the Qibla. Inappropriate pictures should not be 
allowed in the room. Prayer rooms should be provided in public places with separated toilets for ladies and 
gentlemen. The toilets must be clean. Aside from facilities responding to the performing of religious activities of 
Islam, Middle Eastern tourists prefer to have WIFI internet access at tourist attraction areas so that the tourists will 
be able to comfortably communicate with their friends and families wherever they may be. 
 
Transportation  
 
Tourist attractions are often far away from Phuket city centre, and that makes it difficult for the tourists to travel 
around. Some do not come by or purchase a package tour with a travel agency. As a consequence, Middle Eastern 
tourists suggested that the state agency should provide tourists with public transport that they will be able to travel 
on, to and from the tourist attractions conveniently and at a reasonable price.  
 
Public relations 
 
 There are precious few public relationship exercises with the tourists from Middle Eastern countries that understand 
the way of setting up activities that deal with health tourism in Phuket. Accordingly, Middle Eastern tourists 
recommended that people associated with health tourism in Phuket should do public relations exercises in health 
tourism so that the number of the tourists from Middle Eastern countries will increase in the near future. 
 
Information technology 
 
 Data access concerned with Phuket and all tourist attractions can be accessed easily. However, information 
regarding health tourism should be added to, because the information on the internet is now quite sparse. 
 
Souvenirs 
 
There is a low number of souvenirs associated with health tourism. Moreover, Middle Eastern tourists lack 
confidence in bargaining for lower prices and worry whether they can get a reasonable price or not. Especially for 
the souvenirs in the form of food.  The food products should also be labelled be with the Halal sign if applicable. 
 
4.3 Guidelines on health tourism management for Middle Eastern tourists in Phuket. 
  
A group of authors have brought data to synthesize with people who are involved in health tourism program for 
Middle Eastern tourists in Phuket (see table 1) 
 
          Table  1 Health Tourism Program for Middle Eastern Tourists in Phuket  
Date Time Activity 
1 05.00 am. Praying  
 07.30 am. The initial health Assessments  
 08.00 am. Breakfast (Halal food for healthy) 
 09.00 am. Exercise for muscle relaxation 
 12.00 am. Lunch (Halal food for healthy) with praying after lunch 
 13.00 pm. Traveling to the beach with praying 
 16.00 pm. Health Spa 
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           Table  1 Health Tourism Program for Middle Eastern Tourists in Phuket (Continue) 
 
Date Time Activity 
 18.00 pm. Dinner (Halal food for healthy) 
2 05.00 am. Praying 
 08.00 am. Breakfast (Halal food for healthy) 
 09.00 am. Exercise for muscle relaxation 
 12.00 am. Lunch (Halal food for healthy) with praying after lunch 
 13.00 pm. Traveling to waterfall with praying 
 16.00 pm Exercise for muscle relaxation 
 18.00 pm. Dinner (Halal food for healthy) 
3 05.00 am. Praying 
 08.00 am. Breakfast (Halal food for healthy) 
 09.00 am. Exercise for muscle relaxation 
 10.00 am. Traveling to Island such as Panyi Island, Kho Pling Kan 
 12.00 am. Lunch on Boat Tour (Halal food for healthy) with praying after 
lunch 
 13.00 am. Traveling to Island (Continue) and Praying 
 16.00 am. Health Spa 
 18.00 am. Dinner (Halal food for healthy) 
4 05.00 am. Praying 
 08.00 am. Breakfast (Halal food for healthy) 
 09.00 am. Health Assessments 
 10.00 am. Finished health Program 
  
 Table 1 showed the health tourism program for Middle Eastern tourists in Phuket for 3-4 day that have many 
activities for health tourism such as initial health assessments, exercise, health spa, halal food for healthy and 
traveling to beach, waterfall, and island. 
     
Also, authors have brought data to synthesize with people who are involved in tourism management in Phuket, they 
specified ways of health tourism management as the following; 1) Tourism activities in famous tourist places should 
be promoted by Tourism Authority of Thailand and travel agency should be given more variety, especially the 
health based activities. For instance, health care services, therapies, traditional Thai massage, and spas. 2) Sub-
district administrative organization should have measures in place that harmonize with the Middle Eastern tourists’ 
needs. These should be made in order to satisfy the tourists’ needs on a permanent basis. 3) Tourist behavior and the 
need for buying souvenirs of Middle Eastern tourists then Tourism Authority of Thailand should be studied in order 
to persuade them to buy more souvenirs from the tourist attractions. 4) Thailand Government should be supported in 
arranging accommodation to be in line with Islamic principles, matching up with the needs of tourists from Middle 
Eastern countries. 5) Sub-district administrative organization have to arranged places for Middle Eastern tourists to 
praying particularly for ladies, the toilets should also be separated between ladies and gentlemen. The people 
associated with tourism management should also provide internet access (WIFI) in all tourist attractions. 6) Thailand 
Government should inform the tourists from the Middle Eastern countries about activities involved in health tourism 
in Phuket. Moreover, websites should be designed regarding health tourism in Phuket. Thailand Government can 
propagandize the information about health tourism using this method.  7) Sub-district administrative organization 
should be executed in order to make all tourists feel safe, and also to protect them from being taken advantage of 
with regards to hiked prices. In doing this, it can make tourists feel impressed, and wanting to come back to visit 
again. 
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5. Discussion 
  
 It has been found that different genders have different needs from health tourism, which is at a difference level of 
0.05 matching up with the research conducted by Narumol14.  In addition, these categories including age, education 
level, income, occupation, marital status, work experience and nationality create differing needs within health 
tourism  these differ in significance at a level of 0.05, matching up with the research conducted by Sungkakorn5. 
 
Attractions are one of the tourism elements associated with arranging a variety of activities about health tourism. 
What is more, facilities are also one of the factors that tourists are concerned about when they come to visit 
Thailand. Accommodation is one of the most important facilities and that should be in line with Islamic principles in 
order to attract Middle Eastern tourists. Apart from that, the routes to all tourist attractions should be comfortable, 
which means they should be easy to access, with relevant signage along the street from the beginning of the route 
until the destination. Aside from this, health tourism should be promoted for the purpose of convincing a large 
number of tourists from the Middle East to come to visit Thailand. Furthermore, souvenirs should be sold at a 
reasonable price. This matches up with the idea of Tangjitwattana15 , who said that there are some important 
elements of tourism including; 1) tourist attractions and facilities that must leave an impression on the tourists. 2) 
Availability of many routes, which can make it easy and comfortable for the tourists to access anywhere they wish 
to visit. 3) Easy access to facilities for tourists so that they want to stay longer.  
 
 It has been found that there are many ways to manage health tourism for the Middle Eastern tourist market in 
Phuket. Firstly, the tourism management should promote tourism activities in all famous tourist places, and give the 
tourists more variety. Secondly, the management should encourage establishments to arrange accommodation that 
adhere to Islamic principles. For instance, there should prayer rooms available for Islamic tourists and private prayer 
rooms for the ladies. Thirdly, the management should add more measures to regulate facilities for the tourists in 
order to bring about safety, and to protect them from being taken advantage of, which commonly occurs with 
tourists whilst travelling in Thailand. These measures are in accordance with the research conducted by Chanin16 , 
who said that the methods of Halal tourism management for Muslim tourists must have a variety of activities in the 
tourist attractions to be more in line with Islamic rules. Furthermore, prayer rooms must be separated between the 
genders. Last but not least, the measures regarding the safety of tourists especially at night should be stricter than 
they are now. 
 
6.  Conclusion   
The methods of health tourism management for the tourists from Middle Eastern countries in Phuket are suggested 
by a group of researchers. The Tourism Authority of Thailand should also support studying of tourist behavior and 
tourist needs relating to information access because the world nowadays is in an era of boundless communication. 
This is due to communication via the internet which has been widespread. In doing this, they can access the 
resources of tourism in Phuket easily. The Tourism Authority of Thailand, travel agencies, and spa businesses 
should put detailed information on the internet attaching importance to the quality of the service. They should not 
just focus on the cheapest price. Moreover, the Tourism Authority of Thailand should place a greater emphasis on 
health tourism, adroitness of facilitators, and the medical standards achieved in Thailand, such as comparing them to 
the medical standards from the USA or Switzerland. What is more, social media should be utilized in order to create 
opportunities for the market of tourists from the Middle Eastern to share their ideas, needs and requirements in the 
field of health tourism. Utilizing the measures and methods stated will ensure that the health tourism facilities in 
Thailand are given a good name throughout the Middle Eastern, therefore generating future income for the industry. 
In addition, the initiative of management health tourism in Phuket, Thailand which should be focus on Halal for 
Middle Eastern tourists. Because of the demand from the Middle Eastern market towards Halal services.  Therefore, 
there is essential for Thailand to develop a concept for health tourism for Middle Eastern tourists. Furthermore, 
health tourism will directly fulfil the Middle Eastern tourists  needs.  Thus, it will become one of the niche products 
for the tourism industry in Thailand. 
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